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 Business Responsibility and Sustainability Reporting

1 Corporate Identity Number (CIN) of the Company L17299WB1993PLC058969

2 Name of the Company Dollar Industries Limited

3 Year of Incorporation 26-05-1993

4 ‘Om Tower’, 15th

5 Corporate Address ‘Om Tower’, 15th

6 E-mail ID investors@dollarglobal.in

7 Telephone 033-22884064

8 Website www.dollarglobal.in

9 Financial year of which Reporting is being done 2024-25

10 Name of the Stock Exchange(s) where shares are listed
National Stock Exchange of India Limited

11 Paid Up Capital H 1134.32 Lakh

12 Name and contact details (telephone,
e-mail address) of the person who may be contacted in case of 

Name: Abhishek Mishra
Company Secretary
Telephone: 033-22884064
E-mail: cs@dollarglobal.in

13 Reporting boundary - Are the disclosures under this report made 
on a standalone basis (i.e. only for the entity) or on a consolidated 
basis (i.e. for the entity and all the entities which form a part of its 

Standalone

14 Name of assessment or assurance provider Not Applicable

15 Type of assessment of assurance obtained Not Applicable

II. Products/Services

S. 
No.

% of Turnover  

1 Manufacturing and sale of hosiery goods 
and all allied items

The Company offers a variety of products for men, women, and 
children, including undergarments, athleisure, thermals, sportswear, 
lingerie, leisure wear, sleepwear, and loungewear. The products are 

of the two.

99%

S. 
No.

Product/Service NIC Code

1 14309 42%

2 14309 24%

3 34%

III. Operations

Location Total

National 4 11 15

International 0 0 0
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Location

National (No. of states) 28 states, 2 Union Territories

International (No. of countries) 15

 4% is the total contribution of exports as a percentage of the total turnover of the entity.

  The Company caters to a diverse customer base, including both B2B and B2C segments. Its B2B customers primarily consist 
of wholesalers, retailers, and institutional buyers, while its B2C customers include individual consumers. It operates via a 
multichannel network of Exclusive Brand Outlets (EBOs), large format stores (LFS), and online platforms.

S. 
No.

Particulars
Male Female

1. Permanent (D) 1528 1263 83% 265 17%

2. Other than Permanent (E)* Not Applicable

3. 1528 1263 83% 265 17%

4. Permanent (F) 937 593 63% 344 37%

5. Other than Permanent (G)* Not Applicable

6. 937 593 63% 344 37%

 *The Company does not employ other than permanent employees or workers.

S. 
No.

Particulars
Male Female

1. Permanent (D) 0 0 0 0 0

2. Other than Permanent (E) Not Applicable

3. 0 0 0 0 0

4. Permanent (F) 0 0 0 0 0

5. Other than permanent (G) Not Applicable

6. 0 0 0 0 0

No. and percentage of Females

Board of Directors 10 2 20

Key Management Personnel 3 0 0
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Male Female Total Male Female Total Male Female Total

Permanent Employees 4% 9% 5% 6% 11% 8.50% 1% 0.50% 0.75%

Permanent Workers 9% 6% 8% 21% 9% 15% 16% 12% 14%

S.
No.

column A, participate in the 

1 Dollar Garments Private Limited Subsidiary 66.66
NO

2 49.00

24. 

 (ii) Turnover (in H

 (iii) Net worth (in H

group from

complaint is
received

Grievance 
Redressal
Mechanism in 
Place 

for grievance 

complaints
complaints 

pending 
resolution
at close of 

complaints
Filed during 

complaints 
pending

resolution at 
close of the 

Customers
dollarglobal.

corporate-

0 0 No 
complaints 
received

0 0 No 
complaints 
received

Distributors and retailers 0 0 0 0

Shareholders and investors 0 0 0 0

Communities 0 0 0 0

0 0 0 0

0 0 0 0
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This section is aimed at helping businesses demonstrate the structures, policies and processes put in place towards adopting the 
NGRBC Principles and Core Elements.

P1 P2 P3 P4 P5 P6 P7 P8 P9

  Risk Management Policy

  Business Responsibility Policy

  Dividend Distribution Policy

  Code of Conduct

   Code of Conduct for Prohibition  
of Insider Trading

 
(Whistle Blower Policy)

   Corporate Social  
Responsibility Policy

   Nomination, Remuneration 
Evaluation Policy

  Policy on Preservation of Documents

    Familiarization Programme  
for Independent Directors

  Policy on Archival of Documents

   Policy on Disclosure  
of Material Events

  Policy on Related Party Transactions

    Policy for Determination of 
Materiality of Events or  
Information and its Disclosure

of Independent Directors

   Policy on Prevention of Sexual 
Harassment at Workplace

 b.  Has the policy been approved  

 c.  Web Link of the Policies, if available

The Company has uploaded the policy on its website, and is accessible to all the relevant internal 
and external stakeholders.

4.  Name of the national and international 

Council, Fairtrade, Rainforest Alliance, 

and mapped to each principle.

ISO 9001:2015
Okeo-Tex
Better Cotton Initiative (BCI)
Global Organic Textile Standard (GOTS)

milestones in a systematic manner. It has set internal targets and reviews them periodically.

same are not met.

Performance evaluation is a crucial aspect of every organizational function throughout the 
Company. It periodically reviews the Company’s performance against the set targets.

Business Responsibility and Sustainability Report (Contd.)

An
nu

al
 R

ep
or

t 2
0

24
-2

5
Dollar Industries Limited

114



P1 P2 P3 P4 P5 P6 P7 P8 P9

Governance, leadership, and oversight

  At Dollar, we place a great importance on sustainability and corporate social responsibility. In FY 2024-25, we have further strengthened our 
renewable energy capacity by commissioning 2 MW of solar energy. Currently, our 8 MW solar power plant generates over 100 lakhs units 

operations, with a treatment capacity of 1,000 KL supported by multiple evaporators.

  Our social responsibility efforts remain rooted in inclusivity and community upliftment. We contributed towards educational initiatives across 
multiple states, supported healthcare by donating to a cancer care centre in Tirupur, installed water huts and kiosks across Delhi NCR, Tamil Nadu 
and more; and distributed sanitary napkins in Kolkata’s underserved communities. In addition, we support schooling infrastructure and meals, 

various social welfare programs.

  Looking ahead, we are committed to further amplifying our renewable energy footprint and deepening our social impact. Together, we remain 
focused on creating a brighter, more sustainable future for all. 

Designation - Managing Director

The Company entrusts its Executive Directors with the responsibility of overseeing the 
implementation of policies. They conduct joint assessments to thoroughly examine environmental 
and social issues and their potential impact on the business. Based on these assessments, they 

 
  

P1 P2 P3 P4 P5 P6 P7 P8 P9 P1 P2 P3 P4 P5 P6 P7 P8 P9

Performance against above policies  
and follow up action

The BRSR performance of the Company under 
various principles is assessed annually or as 

Annually

of relevance to the principles, and, Yes Annually

P1 P2 P3 P4 P5 P6 P7 P8 P9

Yes, Mr. Santosh Kumar Tibrewalla, Practising Company Secretary, CP. NO. 3982.

P1 P2 P3 P4 P5 P6 P7 P8 P9

The entity does not consider the principles 

Not Applicable

The entity is not at a stage where it is in 
a position to formulate and implement 

 

 

It is planned to be done in the next 

Any other reason (please specify)
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Segment
of training and 

programmes held

Topics/principles covered under the training and its impact

% age of persons 
in respective 

programmes

Board of Directors 5 1. SEBI (Prohibition of Insider Trading) Regulations, 2015

3. Prevention of Sexual Harassment (POSH) at workplace
4. Training and education on the Company’s Code of Conduct
5. Employee Stock Option Plan (ESOP)

100

Key Managerial Personnel 5 1. SEBI (Prohibition of Insider Trading) Regulations,2015

3. Prevention of Sexual Harassment (POSH) at workplace
4. Training and education on the Company’s Code of Conduct
5. Employee Stock Option Plan (ESOP)

100

Employees other than BoD 
and KMPs

12 1. Safety and skill up-gradation
2. Code of Business Conduct
3. Business Sustainability training covering ethics policy
4. UPSI events
5. Time management
6. Women leadership

95

Workers 10 1. Environment health and safety working conditions
2. Plants dos and don’ts
3. Waste disposal guidelines
4. Human rights awareness
5. Applicable labour laws education
6. Prevention of Sexual Harassment (POSH) at workplace

100

Name of the 

Institutions

Amount
K

Has an Appeal 

Nil Nil Nil Nil Nil

Settlement Nil Nil Nil Nil Nil

Compounding Fee Nil Nil Nil Nil Nil

Name of the 

Institutions

Has an Appeal  

Imprisonment Nil NA NA NA

Punishment Nil NA NA NA
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Case details

existing Code of Conduct and Business Responsibility Policy. These policies establish clear expectations for integrity among 
all employees and management, emphasizing honesty, transparency, and diligence in all business dealings. This approach 
fosters a culture of high moral standards, adherence to established procedures, and respect for the interests of shareholders 
and stakeholders. While the formal policy is being developed, the Company remains committed to maintaining robust ethical 
practices and ensuring compliance with principles that discourage corruption and bribery.

 BR Policy:

 

 Code of Conduct:

 

Directors Nil Nil

KMPs Nil Nil

Employees Nil Nil

Workers Nil Nil

Number of complaints received in relation to issues of Nil Nil Nil Nil

Number of complaints received in relation to issues of Nil Nil Nil Nil

 No such action was taken against the Company.

Number of days of accounts payable 48 40

  Note:
as per the Industry Standards Forum (ISF).
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  Provide details of concentration of purchases and sales with trading houses, dealers, and related parties, along-with 
loans and advances & investments with related parties, in the following format:

Parameter Metrics

Concentration of Purchases a. Purchases from trading houses as % of total purchases 63% -

b. Number of trading houses where purchases are made from 2654 -

c.  Purchases from top 10 trading houses as % of total 
purchases from trading houses

22% -

Concentration of Sales 92% 96%

1537 1500

11% 9.5%

Share of RPTs in 3.5% 2.4%

0.44% 0.26%

- -

Investments made)
99% 99%

 Note: The disclosures are based on the updated guidelines as per the Industry Standards Forum (ISF).

Leadership Indicators

Topics / principles covered under the training

Nil

 

with Regulation 23 of the SEBI (LODR) Regulations, 2015, the Audit Committee manages and oversees all RPTs, applying 

to maintain strict compliance and governance integrity.

Managerial Personnel (KMPs), employees, designated persons, their relatives, and other connected persons of the Company. 
This adherence to ethical codes demonstrates our strong commitment to corporate responsibility and fair business practices.

 Please refer to the below link to access BR Policy, RPT Policy and Code of Conduct for Prohibition of Insider Trading:

 BR Policy:

 

 Policy of Related Party Transaction:

 

 Code of Conduct:
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Details of improvements in environmental and social impacts

0 0 -

Capex 0 0
MW solar power plant to 8 MW. The expenditure for this expansion had been 

2. 

   Yes, the Company has cultivated partnerships with vendors dedicated to sustainability and has sustainable sourcing 
procedures in place throughout its supply chain. These procedures are designed to incorporate social, ethical, and 
environmental considerations into both operational and strategic decision-making processes. The Company places a 

initiatives underscore the Company’s commitment to responsible and environmentally conscious business practices. 

   The Company sources approximately 50% of its cotton from small credit societies of cotton producing farmers for its 
spinning operations.

  As a hosiery manufacturer, our products textile-based garments are not subject to formal end-of-life reclamation systems. These 
items are typically disposed of by consumers through regular household waste streams, and there is currently no regulatory 

and has implemented effective processes to ensure responsible disposal. All hazardous waste including plastic waste generated 
during operations is managed through CPCB-authorized vendors, reinforcing its commitment to sustainable waste management.

 The company is in the process of strengthening the EPR program

Leadership Indicators

NIC Code
Name of Product
/Service

% of total Turnover 

conducted

Results communicated 

The Company has not conducted any LCA of its products.

P
ar

tn
er

s 
in

 P
ro

gr
es

s

Corporate Overview Statutory Reports Financial Statements

119



Name of Product/Service

Not Applicable

Indicate input material

 
material to total material

Not Applicable

Disposed Disposed

Plastics

The Company has no formal mechanism to reclaim its products, the hosiery items are 

of-life.

(including packaging)

E-waste

Hazardous waste

Other waste

Not Applicable

Health insurance Accident insurance

% % % % %

Male 1263 1099 87 600 48 0 0 0 0 0 0

Female 265 180 68 0 0 265 100 0 0 0 0

Total 1528 1279 84 600 39 265 17 0 0 0 0

Male

Not ApplicableFemale

Total
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Health insurance Accident insurance

% % % % %

Male 593 593 100 0 0 0 0 0 0 0 0

Female 344 344 100 0 0 344 100 0 0 0 0

Total 937 937 100 0 0 344 37 0 0 0 0

Male

Not ApplicableFemale

Total

Cost incurred on well-being measures as a % of total revenue of the Company 0.21 0.011

No. of 

covered as 
a % of total 

covered as a % 

Deducted and 
No. of 

covered as 
a % of total 

No. of

as a% of total 

Deducted and 

PF 94 96 Yes 86 92 Yes

Gratuity 100 100 NA 100 100 NA

ESI 65 99 Yes 65 98 Yes

Others- please specify Not Applicable

  The Company recognizes the importance of accessibility and ensures that future facility upgrades take into account the 

and design processes to gradually create a safe and inclusive workplace for differently-abled employees and workers.

recruitment, employment, and career growth. The Company strictly prohibits discrimination based on caste, creed, gender, 

in job openings, promotions, and postings for all employees and workers, regardless of their background.

 Please refer to the below link to access Business Responsibility policy and Human Resources Policy:
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Gender
Retention rate Retention rate

Male - - - -

Female - 90% - 100%

Total - 90% - 100%

Permanent Workers Yes, the Company has a grievance mechanism for all employees and workers 
to address work-related concerns. The Human Resources (HR) team actively 
engages with them on a regular basis to address their grievances. Additionally, 
the Company has an Internal Complaints Committee (ICC) composed of senior 

human rights and other concerns. This comprehensive mechanism ensures that 
employees and workers have a reliable channel to voice their concerns, with both 
the HR team and ICC, committed to resolving issues promptly and effectively

Permanent Employees

Other than Permanent Workers Not Applicable

Other than Permanent Employees Not Applicable

Total 

respective 

No. of 

respective 

are part of 

Total 

respective 

No. of 

respective 

are part of 

The Company does not have any association(s) or Unions, and thus, there are no membership of 
employees and workers as such.

- Male

- Female

- Male

- Female

On Health and  
upgradation

On Health and  
upgradation

Male 1263 1065 84 1108 88 1251 1190 95 1210 97

Female 265 221 83 220 83 194 180 93 182 94

Total 1528 1286 84 1328 87 1445 1370 95 1392 96

Male 593 575 97 358 60 428 428 100 428 100

Female 344 310 90 310 90 287 287 100 287 100

Total 937 885 94 668 71 715 715 100 715 100
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Male 1263 995 79 1251 910 73

Female 265 245 92 194 172 89

Total 1528 1240 81 1445 1082 75

Male 593 438 74 428 305 71

Female 344 233 68 287 210 73

Total 937 671 72 715 515 72

  The Company’s occupational health and safety management system encompasses all employees and workers across its 
facilities. A comprehensive health and safety framework is implemented organization-wide, with regular training provided 
to employees. The Company adheres to high health and safety standards, and all manufacturing units undergo necessary 
assessments to ensure compliance and performance.

  The Company employs a comprehensive health and safety framework for systematically identifying potential risks, evaluating 
and mitigating safety risks, and developing control measures to reduce them to acceptable levels. By implementing detailed 
operating procedures, conducting thorough safety reviews, and implementing robust emergency planning, the Company 

It conducts regular training sessions, safety talks, and seminars to enhance safety awareness among employees and workers. 
Additionally, the Human Resources (HR) team actively engages with employees through periodic interactions, addressing work-
related concerns, reinforcing safety protocols, and fostering a culture of open communication and continuous improvement 
in workplace safety.

  Yes. employees are covered under health and accidental insurance, and workers are covered under health insurance. 
Additionally, the Company has basic paramedical services within its operational premises.

 
(per one-million-person hours worked)

Employees 0 0

Workers 0 0

Total recordable work-related injuries Employees 0 0

Workers 0 0

No. of fatalities Employees 0 0

Workers 0 0

Employees 0 0

Workers 0 0

 *LTIFR includes contractual workforce as well
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  To ensure a safe and healthy workplace, the Company has implemented several measures, including training for the employees 
and workers to promote safe work practices and create awareness among themselves. Protocols are in place for workers 

workers as per standard operating procedures. Regular inspections are conducted in the facility to identify any kind of work-
related hazard.

Filed during 
Pending 

resolution 
at the  

Filed during 
Pending 

resolution  
at the  

Working Conditions 0 0 No complaints
were received

0 0 No complaints 
were received

Health 0 0 No complaints
were received

0 0 No complaints 
were received

Health and safety practices 100

Working Conditions 100

Leadership Indicators

 The Company provides accidental insurance for its employees.

the value chain partners.

  Yes. The Company ensures that its value chain partners pay their statutory dues by verifying online whether GST returns have 

Employees
Not Applicable

Workers

  The Company does not currently have a formal transition assistance program in place. However, it remains committed to 
supporting its employees through various workplace initiatives, fostering a positive and inclusive environment.
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5. Details on assessment of value chain partners:

Health and safety practices -

Working Conditions -

 Not Applicable

and impact on economic, environmental, and social aspects. The Company recognizes the importance of understanding the 

engagement 
Purpose and scope of engagement, 

raised during such engagement

Workers
No  Internal training

 Reward and recognition 
 E-mail, SMS
 Meetings
 Notice Board
 Website
 Regular interaction

Continuous 
engagement 
throughout the year 
as per planned 
activities

  Employee safety and well-being, 
retention and growth. 

  Priorities include sustainable 
value creation, prudent resource 
use, and risk management, 
covering employee feedback, 
growth opportunities, resource 
allocation, and risk assessment.

Customers No  Physical and virtual meeting
 E-mail communication

Distributor meets in India  
and abroad

Continuous
engagement
throughout the year

 Product portfolio information
  Transparent pricing strategy 

details
  Communication of promotional 

schemes and discounts
  Understanding customer 

expectations and needs
  Effective solutions tailored to 

Suppliers No  E-mail
 Advertisement

 Website 

Regularly   To make suppliers aware of 
the Company procurement 
philosophy 

 Lodging and tracking grievances 

Shareholders and 
Investors

No
meetings

reporting, Annual General 
Meeting

  Newspapers and stock exchange 
intimation

  In-depth discussions during 

investor presentations

Annually, Quarterly   Transparent and effective 
communication of business 
performance

concerns
  Providing insights into the 

Company’s corporate strategy 
and business environment

sustainability development 
updates
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engagement 
Purpose and scope of engagement, 

raised during such engagement

Government and 
Regulators

No
ongoing meetings and dialogues

 Facility audits and inspections
 Annual reports

As per applicable  Regulatory compliance
 Corporate governance mechanisms
 Tax matters
 Transparency in disclosures

Industry Bodies, 
Associations

No Memberships in associations and 
participation in industry forums

Regularly   Creating solutions for shared 
industry challenges and 
facilitating knowledge exchange.

Communities Yes   Community meetings  
for CSR projects

 Notice Board
 Website

Regularly
  Assessment of community 

needs
  Selection of new projects based 

  Monitoring and evaluation of 
ongoing projects

Media No  E-mail
 Newspaper
 Pamphlets

 Website

Regularly
  Utilization of diverse media 

channels for extensive brand 
exposure.

  Strategic partnerships with 
celebrities to boost brand 
recognition.

  Enhancing visibility through 
proactive marketing initiatives.

Leadership Indicators

  The process for consultation between stakeholders and the Board on ESG topics involves structured engagement through 
various Board-appointed committees such as the Corporate Social Responsibility (CSR) Committee and Risk Management 
Committee. Stakeholder feedback on ESG topics is collected during regular stakeholder engagement activities. This feedback 
is crucial for assessing the Company’s ESG performance and related matters. The insights gathered are then presented 
to the Board and its respective committees during scheduled meetings. Based on these discussions, the Board and 
committees evaluate the feedback and decide on appropriate actions or approvals as needed to enhance the Company’s 
ESG performance further.

  The Company prioritizes engagement with key stakeholders to identify and address environmental and social issues. This 

being initiatives, worker training, and CSR activities, demonstrating the company’s commitment to incorporating stakeholder 
input into its operations.

  The Company remains steadfast in its commitment to addressing key social, environmental, and economic challenges faced by 
marginalized and underprivileged communities. Guided by its CSR Policy and a shared value approach, the Company designs 
and implements targeted initiatives that are aligned with comprehensive community needs assessments, ensuring high impact 
and relevance.
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learning materials such as books, uniforms, and nutritious meals.

  Sustaining the care and maintenance of 700+ cows, contributing to animal welfare.

 Healthcare:
camps, and distributing essential medications to underserved populations.

 Social Services: Partnering with NGOs and charitable foundations, maintaining public water huts, and supporting a range 
of community welfare programs.

No. of No. of 

 

Permanent 1528 1436 94 1445 1220 84

Other than permanent Not Applicable

1528 1436 94 1445 1220 84

Permanent 937 834 89 715 715 100

Other than permanent Not Applicable

937 834 89 715 715 100

 More than   More than  

Permanent 1528 0 0 1528 100 1445 0 0 1445 100

Male 1263 0 0 1263 100 1251 0 0 1251 100

Female 265 0 0 265 100 194 0 0 194 100

Other than Permanent

Not ApplicableMale

Female

Permanent 937 0 0 937 100 715 0 0 715 100

Male 593 0 0 593 100 428 0 0 428 100

Female 344 0 0 344 100 287 0 0 287 100

Other than Permanent

Not ApplicableMale

Female

P
ar

tn
er

s 
in

 P
ro

gr
es

s

Corporate Overview Statutory Reports Financial Statements

127



Male Female

Median 
remuneration/ 

Median 
remuneration/ 

Board of Directors (BoD) 5 1,65,00,000 0 0

Key Managerial Personnel 2 52,66,000 0 0

Employees other than BoD and KMP 1,256 2,99,000 265 1,64,000

Workers 593 1,26,000 344 1,21,000

Gross wages paid to females as % of total wages. 28% 22%

 Yes, the Human Resources head is responsible for addressing human rights issues.

  The Company has established an Internal Complaints Committee (ICC) composed of senior managers and employees, 
responsible for addressing human rights grievances, while the HR team also actively addresses grievances of employees 
and workers. Employees are encouraged to report any harassment or discrimination without fear of retaliation, and the ICC 

Company provides training and awareness programs on human rights issues.

Filed during  
Pending 

resolution at 
Filed during  

Pending 
resolution at  

Sexual Harassment

No complaints were received from employees or  
workers on any of the human rights- related issues.

Discrimination at workplace

Child Labour

Wages

Other human rights-related issues

Total Complaints reported under Sexual Harassment on Women at Workplace (Prevention, 
Prohibition and Redressal) Act,2013(POSH)

No complaints were received under 
the Sexual Harassment of Women at 

Workplace (Prevention, Prohibition and 
Redressal) Act, 2013Complaints on POSH upheld

8. Mechanisms to prevent adverse consequences to the complainant in discrimination and harassment cases.

  The Company’s whistleblower policy and code of conduct policy ensure that every individual within the organization has the 

states that no employee who reports a violation shall suffer any harassment, retaliation, or adverse employment conditions as a 
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proceedings, which may extend to termination of employment. The Company has a robust system to address discrimination 

against retaliation, offers support to complainants, and ensures timely resolution.

 

 
WORKPLACE.pdf

  While the Company’s contracts do not explicitly include all human rights clauses, the Company has a Business Responsibility 
Policy that encourages entities in its value chain to participate in business responsibility initiatives, depending upon their 
means and resources. The company proactively engages and encourages its business partners and stakeholders to embrace 
responsible and ethical standards in their operations. The Company emphasizes compliance with all pertinent laws and 
regulations, fostering a culture of ethical and fair business practices throughout its network of partners.

Child labour 100

100

Sexual harassment 100

Discrimination at workplace 100

Wages 100

Nil

 No concerns were found from the assessment that needed any corrective actions.

Leadership Indicators

 The Company did not conduct any human rights due diligence during the reporting period.

  The Company prioritizes accessibility of all individuals within its premises, ensuring that no one faces any inconvenience due 
to their disability.

4. Details on assessment of value chain partners:

Sexual harassment 0

Discrimination at workplace 0

Child labour 0

0

Wages 0

NA

 Not Applicable
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Parameter

Total electricity consumption (A) 56,256 43,018
Total fuel consumption (B) 9,808 24,013
Energy consumption through other sources (C) 0 0

66,064 67,031

Total electricity consumption (D) 51,401 25,699
Total fuel consumption (E) 1,90,275 1,37,537
Energy consumption through other sources (F) - -

2,41,676 1,63,236
3,07,740 2,30,267

  1.83 1.49

 37.80 33.30

- -
- -

yes, name of the external agency.

  Note:

 Not Applicable

Parameter

(i) Surface water 0 0
(ii) Groundwater 3,69,273 3,54,306
(iii) Third party water 31,605 30,526

0 0
(v) Others 0 0

4,00,878 3,84,832
4,00,878 3,84,832

2.38 2.48
(Total water 49.23 55.65

- -
- -

yes, name of the external agency.

in alignment with ISF guidelines, while also strengthening the data tracking mechanisms.
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 Zero Liquid Discharge from operations.

Parameter

(i) To Surface water

 - No treatment 0 0

0 0

(ii) To Groundwater

 - No treatment 0 0

0 0

(iii) To Seawater

 - No treatment 0 0

0 0

(iv) Sent to third-parties

 - No treatment 0 0

0 0

(v) Others

 - No treatment 0 0

0 0

0 0

yes, name of the external agency.

implementation.

into the facility, enabling the recycling of approximately 90% of the wastewater utilized by the plant.

Parameter

NOx 3 25.8 -

SOx 3 10.3 -

Particulate matter (PM) 3 45.1 -

Persistent organic pollutants (POP) NA

NA

Hazardous air pollutants (HAP) NA

NA

  Note:
yes, name of the external agency
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Parameter

Total Scope 1 emissions (Break-up of the GHG into CO2, CH4, N2O, HFCs, 
PFCs, SF6, NF3, if available)

Metric tonnes of 
CO2

18,119 16,162

Total Scope 2 emissions (Break-up of the GHG into CO2, CH4, N2O, HFCs, 
PFCs, SF6, NF3, if available)

Metric tonnes of 
CO2

10,380 5,111

  MtCO2 0.17 0.14

 (Total Scope 1 and Scope 2 
MtCO2 3.50 3.08

- - -

metric may be selected by the entity
- - -

yes, name of the external agency.

in alignment with ISF guidelines, while also strengthening the data tracking mechanisms.

  The Company is deeply committed to reducing its environmental footprint by systematically addressing its carbon emissions 
throughout multiple phases of its operations. As part of its comprehensive strategy to mitigate greenhouse gas (GHG) emissions, 
the Company has implemented renewable energy infrastructure, including 8 MW solar plant located in Tirupur, Tamil Nadu, 
and four wind turbines located at four different villages in Coimbatore district of Tamil Nadu, generating a combined power 
output of 4.95 MW. By investing in renewable energy infrastructure such as solar and wind plants, the Company actively 
promotes the transition to a low-carbon economy while demonstrating its commitment to environmental stewardship and 
corporate sustainability.

Parameter

Plastic waste 19 8

E-waste 8 6

Bio-medical waste - -

Construction and demolition waste - -

Battery waste - -

Radioactive waste - -

Other Hazardous waste. Please specify, if any. 43 49

Other Non-hazardous waste generated . 
Please specify, if any. (Break-up by composition i.e. by materials relevant to the sector)

2,412 2,024

2,482 2,087

  0.015 0.013

  0.0305 0.0302

- -

- -
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Parameter

(i) Recycled - -

(ii) Re-used - -

(iii) Other recovery operations - -

Total - -

Parameter

(i) Incineration - -

- -

(iii) Other disposal operations (Authorised vendors) 2,482 2,087

Total 2,482 2,087

 

in alignment with ISF guidelines, while also strengthening the data tracking mechanisms.

  The Company has SOPs in place to manage the waste generated during the operations, all the hazardous waste, including 
used oil, boiler ash, and ETP waste, is sent to SPCB-authorized vendors. The Company complies with the respective state 

is stored at factory premises as per PCB norms.

S. 
No.

Date

Results 
communicated in 

Not Applicable

S. 
No.

Provide details of the  
non-compliance

Yes, the Company is compliant with all applicable environment-related laws
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Leadership Indicators

 (i) Name of the area.

 (ii) Nature of operations

 (iii) Water withdrawal, consumption, and discharge in the following format:

Parameter

None of the plants of the Company  
are in areas of water stress.

(i) Surface water

(ii) Groundwater

(iii) Third-party water

(v) Others

(i) Into Surface water

Not Applicable

 - No treatment

(ii) Into Groundwater

 - No treatment

(iii) Into Seawater

 - No treatment

(iv) Sent to third-parties

 - No treatment

(v) Others

 - No treatment

yes, name of the external agency.

 Not Applicable.

Parameter

Total Scope 3 emissions (Break-up of the GHG into CO2, CH4, N2O, HFCs, 
PFCs, SF6, NF3, if available)

Metric tonnes of 
CO2

The Company is not measuring  
its scope 3 emissions currently.

Total Scope 3 emissions per rupee of turnover -

selected by the entity
-

of the external agency.

Business Responsibility and Sustainability Report (Contd.)

An
nu

al
 R

ep
or

t 2
0

24
-2

5
Dollar Industries Limited

134



activities.

 Not Applicable

Sr. 
No.

Outcome of the initiative

1 Increasing the capacity of 
Solar plant

The Company commissioned an additional 2 MW 
solar power plant at its manufacturing unit in 
Tiruppur by expanding the existing 6 MW solar 
facility to 8 MW for captive power use.

Under ‘Green Mission’ initiative, Dollar has 
expanded its solar power plant to 8 MW, 
generating 100 lakh units annually. This initiative 
has reducing carbon footprint in spinning unit 
through sustainable energy use.

  The Company has a comprehensive Business Continuity Plan (BCP) designed to anticipate and mitigate potential disruptions. 
The BCP outlines a systematic approach to managing crises and restoring normal business functions in the event of disasters 
or unforeseen circumstances. The Company has provisions for additional job workers across plant locations to address labor 
shortages in case of emergency. The Company also has a pool of yarn suppliers to address any disruption in its spinning 

  The Company asks its suppliers to adopt environmentally responsible business practices, but currently, it is not conducting 
any assessment to measure the adverse environmental impact arising from the value chain.

environmental impacts.

 No formal assessment was made of any value chain partner.

 a. By the listed entity: Nil

 b. By the top ten (in terms of value of purchases and sales, respectively) value chain partners: Nil

S. 
No.

1 Federation of Hosiery Manufacturers Association of India National

2 Bharat Chamber of Commerce National

3 Federation of Indian Export Organisation National

4 Apparel Export Promotion Council National

5 Chamber of Textile Trade and Industry National
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S. 
No.

6 Merchant Chamber of Commerce and Industry National

7 Tiruppur Exporter's Association State

8 West Bengal Hosiery Association State

9 Tamil Nadu Spinning Mills Association State

10 South India Hosiery Manufacturers Association State

The Company did not receive any complaint from any of the stakeholders against the Company regarding unfair trade practices, 

Leadership Indicator

S. 
No.

Method resorted for such 

NIL

SIA Date of  
Results 

communicated in 

Not Applicable

S. 
No. ongoing

State District Affected Families 
% of PAFs covered 

Amounts paid to 
 

K

  The Company has established a structured framework to engage with key stakeholders, leadership groups, and the Corporate 
Social Responsibility (CSR) team to facilitate discussions on community development and address concerns effectively. To 
ensure an open and transparent communication process, various grievance redressal mechanisms have been implemented.

  The Company receives community grievances through multiple channels, including stakeholder meetings, feedback surveys, 
dedicated helplines, and formal grievance redressal mechanisms. These platforms allow community members to voice 
concerns related to environmental, social, or operational impacts. The Company actively reviews and addresses these 
grievances, working in collaboration with relevant departments to provide timely resolutions.
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8% 2%

Directly from within India 97% 100%

of operation.

Location

Rural 8% 13%

Semi-Urban 30% 14%

Urban 37% 47%

Metropolitan 25% 26%

  Note: The disclosures are based on the updated guidelines as per the Industry Standards Forum (ISF).

Leadership Indicators

Not Applicable

S. 
No.

State Aspirational District
Amount spent  

K

1 Odisha Nuapada 30,92,450

 No

 Not Applicable

 Not Applicable

S. 
No.

 

Not Applicable

Not Applicable P
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S. 
No.

No. of persons 

groups

1 Education

NA*

100

2 100

3 100

4 Social Service 100

5 Water Hut Services (Direct) 100

  The Company prioritizes customer satisfaction and effectively manages customer concerns and feedback. Customers can 
contact the Company through its website, e-mail, and social media handles. The Company also has an integrated automated 
tele-calling system for its tele-callers. The Company has a structured system to address consumer complaints within a 

they are resolved.

As a percentage to total turnover

Environmental and social parameters relevant to the product 100

Safe and responsible usage 100

All the products are labelled as per the 
compliance. Further, the company includes 
instructions on washing methods, ironing 
guidance, and cautions related to fabric 
sensitivity, thereby promoting longevity and 
safe usage of the product.

Received 
during the 

Pending 
resolution at 

Received 
during the 

Pending
resolution at 

Data privacy Nil Nil - Nil Nil -

Advertising Nil Nil - Nil Nil -

Cyber-security Nil Nil - Nil Nil -

Delivery of essential services Nil Nil - Nil Nil -

Restrictive Trade Practices Nil Nil - Nil Nil -

Unfair Trade Practices Nil Nil - Nil Nil -

Other Nil Nil - Nil Nil -

Reasons for recall

There were no instances of product 
recalls on account of safety issues 

during the reporting period.
Forced recalls
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   Yes, the entity has a framework to manage cyber security and data privacy risks. While the Company does not have a standalone 
policy, it has implemented a comprehensive Standard Operating Procedure (SOP) and follows a robust internal framework to 
address these areas.

  The Company maintains user-based security controls within its ERP systems and engages both an internal IT team and an 
external agency to monitor, detect, and respond to cyber threats in a timely manner. The framework ensures that data is 
protected throughout its entire lifecycle-from creation and storage to transmission and retrieval.

  The Company has implemented a proactive measure to enhance cybersecurity by identifying and blacklisting spam e-mail IDs 
through the e-mail server control panel. This action helps prevent potential threats and unauthorized access, reinforcing the 
Company’s commitment to data protection and cyber hygiene. There have been no instances of product recalls, penalties, or 

 a.  Number of instances of data breaches: Nil

 c. Impact, if any, of the data breaches: NA

Leadership Indicators

  Customers can learn about the products of the Company through its website and social media channels. The Company 

via the website for the latest updates on events, sales, and offers of the Company. Product details are available at 

 Product tags provide instructions on how to use the products safely and responsibly, including ironing, washing, bleaching, etc.

service disruptions or discontinuations through multiple communication channels, including e-mails, SMS, and social media. 
This ensures that consumers are well-informed in advance, minimizing any inconvenience.

  Yes, product descriptions are provided with all products according to the law. Although the entity does not carry out surveys, 

consumer satisfaction.
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